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A sthesecondwaveofthepandemic
ebbs and the daily caseload falls,
thestrugglesof theurbanpoorha-

ve come into focus. Many have suffered
incomeand job lossesafter twosuccessive
waves.Thesecondwave, inparticular,has
seenthepoorbeinghithardonaccountof
lackofmedical and financialhelp.

For the fast-moving consumer goods
(FMCG)companies thishasmeant thatan
important segment is under severe dis-
tress. To put things in perspective, urban
areas contribute 60-65 per cent to an
FMCGfirms’ total sales.Therest35-40per
cent comes from rural areas, according to
market research agencyNielsenIQ.

Accordingtoexperts,halfofurbansal-
es or 30per cent of total sales comes from
the urban poor, especially for food firms.
Whilehomeandpersonalcarecompanies
get20percentof their total salesorathird
of their urban sales from the urban poor.
Which is why the lack of policymeasures
for the urban poor hit by the pandemic
has been concerning for companies.

“There are no social security or em-
ployment guarantee schemes for the
urbanpoor,whichexists for theruralpoor.
Lastyear, therewasamajorreversemigra-
tionof thepoor inurbanareas to their vil-
lages because of thedisruption causedby
Covid.There iscertainlysomepolicy-level
support that is needed to help the urban

poor,”SunilKataria,chiefexecutiveofficer
(CEO), India & SAARC, Godrej Consumer
Products (GCPL), said.

NielsenIQhad indicated inMay that it
wasmonitoring the drop in consumption
closely due to the pandemic across key
segments. The ~4.3-trillionFMCGmarket
had closed the March 2021 quarter with
anoverall growth rate of 9.4per cent.

But givenhow strong the secondwave
was, said industry experts, the June
quarter may see a drop in FMCG growth
rate because of localised lockdowns
through April and May. The growth rate
for the April-June period, according to
industry estimates, is likely to be in the
region of 5-6 per cent, though the July-
September period may see a rebound,
touching levels of 10-15 per cent in terms

of FMCGgrowth rate.
Somesenior executives say theunlock

processdoesholdhopefortheurbanpoor,
sinceresumptionofeconomicactivitywill
restore jobs and therefore incomes for
many. “I see the unlock process offering
some comfort for the poorer sections in
theurbanareas.Asbusinessesresume,the
requirement for people will grow, giving
some respite to the poor, many of whom
are daily wage earners. At the same time,
states such as in Maharashtra and Delhi
have announced welfare measures rec-
ently for the urban poor,” Mayank Shah,
seniorcategoryhead,ParleProducts, said.

Maharashtra, for instance, had ann-
ounced a ~5,746-crore relief package for
the economically weaker sections of the
state in April, including providing free
food,grants toconstructionworkers, rick-
shaw drivers, and pension scheme bene-
ficiaries.Delhiannouncedfreeration,edu-
cation, and financial aid for the Covid
-affected in May and the Centre too ann-
ounced distribution of free foodgrains to
thepooracross thecountrytillNovember.

MohitMalhotra,CEO,DaburIndia,said
FMCG companies may push more low-
unit packs into areas dominated by the
urbanpoor.“Companiespushsmallpacks
intoruralareasandlargepacks intourban
areas. But given the stress that the urban
poor have witnessed with two successive
Covid-19 waves, low-unit packs could be
pushed even more into areas where the
urbanpoor aredominant,” he said.

Urban poor remain a worry
forFMCGs;unlockbringshope
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Amid concern around visits to
Europe by individuals who to-
ok the jabofSerumInstituteof
India (SII), company sources
have said SII has applied for
marketingauthorisationbefore
the European Medicine Age-
ncy (EMA) through British
drugmaker AstraZeneca, its
vaccinepartner.

So far, 287 million Covis-
hield shots, single and double,
have been given in India, and
the company has exported

close to 70milliondoses.
SII Chief Executive Officer

AdarPoonawalla saidonMon-
day he had taken it up at the
“highest levels”. If European
Union (EU) restriction on
Covishieldcontinues,at leasta
few hundred million people
wouldfacechallengesentering
or travellingwithintheEUme-
mber states.

“We have applied for mar-
keting authorisation to the
EMAthroughAstraZeneca.We
will not sell the vaccine in the
EU. But, since this is a techni-
cality to ensure that thosewho

gotCovishieldshotsgainentry
intotheEUmembercountries,
we have applied formarketing
authorisation,”saidacompany
source, adding that the issue
should be resolved within a
monthor so.

The person added Covi-
shield was recognised by the
MedicinesandHealthcarePro-
ductsRegulatoryAgencyofthe
UK, and SII has supplied this
vaccine to the UK and Canada
apart from low- and medium-
incomecountries (LMICs).

SII did not wish to divulge
more detail on the matter or

whether ithadappliedthrough
AstraZeneca. ANI quoted an
EUofficial saying, “…asofyes-
terday, the EMA stated that it
had not received a request for
approval. It will examine any
such requestwhen received...”

Meanwhile, the African
UnionCommissionandtheAf-
ricaCentresforDiseaseControl
andPreventionhaveurgedthe
EuropeanCommissiontocon-
sider increasing mandatory
access to those vaccines dee-
med suitable for a global roll-
out through theEU-supported
COVAXFacility.
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